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Technology: The Gateway to Travel

[bookmark: _Hlk194261344][bookmark: _Hlk150892441]There is a famous quote: “Travel opens your heart, broader your minds and fulfils your life with stories to tell.” Travel is typically regarded as a chance to detach ourselves from reality and escape the challenges that come with our busy lifestyles. Some people welcome the solitude, whereas others want to share it. Technology has become a primary reason to travel as a result of the desire to share our experiences with others. According to the recent research findings, two-fifth of millennials are actually choosing their travel destinations based on how “Instagrammable” they are. An added motivation for people who use technology on holiday is the new laws which came into play on 15th June 2017. According to these laws, roaming charges across Europe are prohibited, so phone users no longer need to worry about astronomical costs involved in making calls or using the internet when they are abroad – making it easier than ever to keep in touch and share content with those at home. 

[bookmark: _Hlk194261383]Whether it’s to research tourist attractions in the area, compare hotel prices, or simply use digital maps to help us get around, it’s indisputable that technology plays an increasing role in our travels. As a result, it’s improving the quality of the travel experience by making it simple to plan visits and stay safe. Technology is not just for students who want to visit the location which will get them the most “likes” on social media in their free time. It can be used to significantly improve the travelling experience for all types of wanderers, from solo travelers to retired people.   

[bookmark: _Hlk194261410]With GPS, it’s never been easier to explore hidden locations while staying confident that you’re safe and far from crowds. AroundMe is an app that identifies the user’s positions and shows recommendations, reviews, and attractions. Also, it offers a whole new side of a destination that otherwise may go unknown. People would prefer sites like TripAdvisor for recommendations they provide rather than hiring local travel guides. Having access to regularly updated travel reviews provides a wealth of options. Travelers can be more knee-jerk when choosing destinations because they will be able to access recommendations as they go. Holiday-goers don’t have to worry about planning every detail of a trip and can concentrate on enjoying the experience.  

Booking trips abroad during retirement can seem frightening, especially if you are travelling alone. Added to that, mature travelers may have children and grandchildren, and they want to leave them sufficient information before they leave for a holiday so that they can be reachable in case of emergency. Rather than being confused by the latest smartphone or Instagram filters, the elderly are looking for telephones that will simplify the process of staying in touch and sharing their travel experiences. There are phones in the market that have user interfaces that use command buttons like “send” to send a text massage or “snap” to take a photo, making it easier to communicate with friends and families. Retirees want to use technology to travel and explore with ease and they can do so confidently with the right products. 

[bookmark: _Hlk194261453]Travelling with a partner or in groups are not the only ways of travelling anymore, more people tend to embrace solo travel. These days, we have access to specially designed apps which allow solo travelers to reach out to friends, family, and public safety departments and enable loved ones to keep an eye on their movements as they travel at night. Having the ability to travel alone and take steps to stay safer gives many solo travelers the courage to give it a chance, meaning they don’t have to rely on others to experience more in life. Holidays should be a time to enjoy new experiences. Thanks to technology, this is easier to achieve than ever before, with the added bonus of sharing your experiences with loved ones at home. You can even book the next trip from your mobile phone. It’s time to pack your bags!



A. Read the passage carefully and circle the correct alternative. 

1. Which one is TRUE about travel according to paragraph A?
a) Technology has made travel plans less time-consuming especially for busy people. 
b) With the latest rules and regulations, people can communicate abroad in a cheaper way. 
c) Most people prefer to travel to the destinations that they have never seen before.  
d) Instagram helps people to find the best holiday destinations throughout the world. 

2. According to paragraph B, how does technology enhance traveling? 
a) It motivates students to travel when they have time. 
b) It allows people to visit more places during the holiday.
c) It lets people organize their holiday more easily.
d) It gives retired people a chance to travel alone. 

3. Which one is FALSE according to paragraph C?
a) People feel away from danger in isolated places when they use GPS.
b) AroundMe directs people to the routes they may not see own their own. 
c) TripAdvisor generally advises people to get help from local guides.
d) Reading regularly refreshed reviews provides a lot of choices.

4. What is one of the advantages of travel reviews?
a) It can be accessed by travelers without permission.
b) It allows travelers to plan their journey on the way.
c) It makes travelers remember some important details.
d) It provides job opportunities for local travel guides. 

5. Which one is FALSE about mature travelers?
a) They don’t want to lose contact with their family on holiday.
b) They may have difficulty in using new technologies due to age. 
c) There are many special products produced for mature travelers. 
d) Nowadays, more retired people want to travel by themselves.

6. What can be inferred from paragraph E about solo travel?
a) It can be dangerous especially in the late hours.
b) It should be developed by new applications.
c) It is good for people who want to socialize. 
d) It may weaken one’s self-confidence on holiday.

7. In paragraph A, the underlined word “they” refers to 	____________. 

8. In paragraph B, the underlined word “It” refers to	____________. 

9. The bold word “detach” in paragraph A means _______________.
a) to disconnect oneself from something
b) to pack belongings quickly
c) to plan carefully
d) to explore a new place



10. The bold word “indisputable” in paragraph B means _______________.
a) simple or easy
b) arguable or debatable
c) surprising or unexpected
d) undeniable or unquestionable

11. The bold word “knee-jerk” in paragraph C means _______________.
a) hesitant or unsure
b) automatic or instinctive
c) careful and thoughtful
d) planned in advance

12. The bold word “embrace” in paragraph E means _______________.
a) to accept willingly or enthusiastically
b) to avoid or reject
c) to carry or hold physically
d) to travel together


TEXT 2
Candle-Making

Thanks to electricity, candles are no longer a necessity in our lives, but they are still a pleasure. The warm flame of candlelight can quickly alter the mood and atmosphere of a room, often creating a peaceful scene that electric light just cannot match. 

Candles are an important part of many cultural and religious festivals and have been burnt in various forms for centuries. The ancient Romans and Egyptians made candles from a type of fiber coated with wax. However, up until the nineteenth century, most candles were made from a substance called tallow, obtained from beef fat. Tallow candles were very smoky and, understandably, had an unpleasant odor. 

In the 19th century, candle makers learned to separate stearin, the solid form of fat used as a type of glue, from tallow and used it to harden other fats. Candles that contained stearin would burn longer than previous ones and had a better smell. Stearin is still one of the main components of modern candle-making, and the techniques used to create candles today are much the same as they have been for many years. These days, the increased range of wax dyes, perfumes and other additives that are now available make candle-making a very exciting and rewarding hobby. 

Sales of candles have increased greatly over the last few years, showing that they have become part of our lives again, not through necessity, but because of the magical atmosphere they create. In our increasingly stressful lives, the calming quality of candlelight has a relaxing effect that many enjoy. 
For those who would like to learn to make candles, finding and buying candle-making kits is easy. Candle-making is definitely enhanced by the exciting possibilities of experimentation with various materials. Be brave and try out different effects – some of the most wonderful creations can happen by accident. With a bit of practice, you will be amazed at the very professional finish that can be achieved. 

Despite their delicate beauty, candles can, of course, be highly dangerous. One should never leave lit candles unattended, even for a few moments. Always make sure candles are securely placed within candleholders. Teach your children to respect a burning candle and of course keep burning candles away from flammable materials. Keep your home safe by remembering that a candle is magical, but fire can be very destructive. Be careful and enjoy the beauty of your candles!
Read the text and choose the best alternative. 

1. According to the text, what is the importance of candles? 
a. We need them in case there is an electric blackout. 
b. We gain a feeling of calm when they are lit in a room. 
c. We light them to create a more romantic atmosphere. 
d. We cannot do without them in our daily lives.

2. Why does the writer mention ancient Romans and Egyptians in the text? 
a. To show that before making candles, we should learn their history.
b. To show one of the ways candles were made in the past. 
c. To show how candles were invented. 
d. To show that candles have always been used. 

3. What was one disadvantage of tallow candles? 
a. They were made from animals. 
b. They gave off a bad smell. 
c. They were very expensive. 
d. They took a long time to make. 

4. Why was stearin used in candles? 
a. It created a more colorful flame than tallow. 
b. It covered up unpleasant smells in the air. 
c. It was used to get rid of fat in the candles. 
d. It helped make candles burn longer. 

5. Why does the author feel candle-making is so exciting? 
a. Candles no longer smell as bad as before. 
b. People now find it one of the easiest hobbies. 
c. Making candles is no longer a messy job. 
d. Many more substances are now used in candle-making.

6. According to the text, what does the increase of candle sales illustrate? 
a. People enjoy the calming effect that candles produce. 
b. The variety of candles to choose from makes them more attractive. 
c. People buy candles as gifts more often than they used to. 
d. Candles are cheaper to buy now than they were in the past. 

7. According to the text, what is needed to succeed at candle-making? 
a. A few years of practice. 
b. A lot of time and money. 
c. Willingness to take risks. 
d. Many expensive materials. 

8. What does the passage warn readers not to do? 
a. Burn candles without adult supervision.
b. Leave a room where a candle is burning. 
c. Use unapproved ingredients in candles. 
d. Burn candles for only a few minutes. 


9. Which of the following best expresses the main idea of this passage? 
a. Candle-making can be a successful business. 
b. Candles are made from different types of material. 
c. Candles continue to be a part of people’s lives. 
d. Candle-making has changed little over the years.
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	ADVERTISING

Advertising is a form of communication that typically attempts to convince potential customers to purchase or to consume more of a particular brand of product or service. Recently, advertising has more than an influence on sales and production. The formation of modern advertising started around the end of the 19th and beginning of the 20th century. Increasing production of goods caused increasing consumption, and this led to advertising. Many advertisements are designed to increase the consumption of products and services thanks to the creation and reinvention of the “brand image”. For these purposes, advertisements sometimes use their persuasive message with factual information. Every type of media is used for delivering these messages, including television, radio, cinema, magazines, newspapers, video games, the Internet, carrier bags and billboards. 

Money spent on advertising has increased dramatically in recent years. In 2007, spending on advertising has been estimated at over $150 billion in the United States and $385 billion worldwide, and it may exceed $450 billion by 2020. Research has found that the average person sees almost 3,000 ads every day. At the gas station, in the movie theatre, in a washroom stall, during sporting events- advertising is impossible to avoid. Your favourite types of entertainment are also filled with ads. In a film, the main character can use an item of a definite brand, as in the movie Minority Report, where Tom Cruise’s character John Anderton owns a phone with the Nokia logo clearly written in the top corner, or his watch with the Bulgari logo. Yet, the problem with these kinds of advertising is that after some time, consumers don’t notice them or sometimes ignore them. After we have seen the ads many times, we don’t spend time to read them, so advertisers find different ways to attract our attention, like guerilla marketing. The tactics of guerilla marketing are unexpected and extraordinary. Consumers are targeted in unexpected places in order to make the product memorable. 

Even outer space isn’t safe from marketing: The Russian space program launched a rocket carrying a 30-foot Pizza Hut logo, and some companies have investigated placing ads in space that will be visible from earth. 

For the sake of advertising, kids represent an important category to marketers because they have their own purchasing power, they influence their parents’ buying decisions, and they’re the adult consumers of the future. Industry spending on advertisements for children has exploded in the past decade, increasing from around $100 million in 2000 to more than $2 billion in 2010. Parents today are willing to buy more for their kids because trends such as smaller family size, two incomes, and not having children until later in life mean that families can spend more. Furthermore, guilt can play a role in the spending habits of busy parents. Because they cannot spend enough time with their kids, they exchange toys- or other stuff that their kids want- for their time. 

However, as advertising has become increasingly common in modern Western societies, it is also increasingly being criticized. A person can hardly walk around in public without being attacked by advertising. Advertising occupies public space and increasingly conquers the private space of people, and many consider this to be a problem. George Franck, an advertising critic, argues that “It is becoming harder to escape from advertising and the media. ….. Public space is increasingly turning into a huge billboard for products of all kinds. The future results of this cannot be foreseen, yet.” Also, Hanno Rauterberg, in a German newspaper, calls advertising a new kind of dictatorship that cannot be escaped. 

With all these ads that we are exposed to, we need to be aware of their intention or the message they try to give us. After all, advertising can have a strong effect on our thinking, even when we don’t realize it. People of all ages, not only children who believe everything they see is true, should think critically about the messages that we get from the ads and how they affect our attitudes or our behaviour
.



Read the text and choose the best alternative accordingly. 

1. What is the main idea of the text? 
a) Advertising has become a popular sector recently and it’s most commonly liked by children. 
b) Ads must be examined critically because companies spend millions of dollars on them. 
c) Ads are an important part of our lives these days, so they should be considered critically. 
d) Advertising is a form of communication, and people nowadays are highly exposed to it. 

2. Modern advertising started to be used because _________. 
a) “brand image” was invented by some companies to deliver messages 
b) advertising has started to influence sales and production 
c) more production and consumption became necessary 
d) there was a rise in manufacturing and demand for products

3. What can be inferred from paragraph 2? 
a) Using advertisement everywhere should be banned by the government. 
b) Different types of advertisements should be supported by companies. 
c) Different types of advertisements are used to convince consumers. 
d) Using different types of advertisements are used to inform adults. 

4. Which of the following is NOT TRUE about “guerilla marketing” according to the text? 
a) It is used to surprise the consumers in an unpredictable way. 
b) With guerilla marketing, the product becomes difficult to forget. 
c) It is used because consumers get used to traditional ads. 
d) With guerilla marketing, consumers enjoy seeing memorable products. 

5. Which of the following is NOT TRUE about “children consumers” according to the text? 
a) Children can spend money more easily than their parents can. 
b) Children have a strong effect on their parents’ shopping habits. 
c) In the future, children will be the grown-up consumers. 
d) Money spent on advertising to children has increased. 

6. What does underlined word “them” refer to in paragraph 2? 	____________________

7. What does underlined word “they” refer to in paragraph 4? 	____________________

8. What does underlined word “they” refer to in paragraph 6? 	____________________



TEXT 4

LUNCH ON THE DOUBLE

I am not easily shocked, but I still haven’t got over a recent experience in New York. A business contact had invited me to lunch at a trendy restaurant. I turned up on time, expecting a gastronomic treat and a leisurely chat about matters of mutual interest. So, you can imagine how I felt when he said that, sorry, we could only share a first course because he had scheduled a second lunch appointment. What a nerve! What an insult! I vowed to never speak to him again, until a friend of mine told me that such bad manners have become quite fashionable among Manhattan’s most powerful and influential people. It wasn’t personal, just the trendy thing to do. It seems that many business executives are double and
 triple decking their lunches like club sandwiches, a practice known as ‘Type A feeding behaviour’. It works like this: an appetizer at the Four Seasons, a hamburger with another client at 21, and dessert and coffee with a third business contact at Michael’s. The whole silly business is another version of the power game, a demonstration that you are more important than your guest and that your time is therefore more valuable.

I don’t know what anyone hopes to gain by this kind of nonsense. It certainly didn’t work with me; and I can well imagine the reaction of other visitors from countries which still regard lunch as a serious matter, an opportunity to establish or nurture personal relationships, exchange views, lay the foundations for a deal, or celebrate the successful outcome of negotiations. I have made lasting friends and have initiated many lucrative transactions over lunch at good London restaurants like Langan’s and Shepherd’s. I believe that mixing business with pleasure is part of civilized behaviour, and all the more agreeable if one can do it on an expense account.

My idea of a good time is an hour-long lunch with a companion who doesn’t look at his watch every five minutes, who has something interesting to say, and who thinks that my opinions are worth listening to. The atmosphere should be stylishly casual, the service attentive but not rushed and the menu as intriguing as a balance sheet. I can do without martinis, but I prefer wine to water. I would not dream of going to the Four Seasons or Le Cirque in Manhattan’s excellent Palace Hotel and insulting the chef as well as my guest by settling for a bowl of soup. The simple answer is to lay down the ground rules beforehand. Make it clear how much time you have available and ask the guest if it fits in with his own schedule. What made my experience so shocking is that it came as a complete surprise. I hope that the insulting practice of back-to-back lunch dates in one New York trend that will not catch on in London, Paris, Rome, or Berlin. We Europeans have a reputation for lingering over our lunches. I gather that US cities like Chicago and San Francisco are holding the line at the single lunch, which is good news. They have great restaurants which deserve being appreciated.

I don’t mind if a host wants to show how powerful he is, it’s all part of business. However, there is more than one way of doing this. A really important player is careful in his choice of guests but gives them his full attention. He demonstrates his power by not rushing off to another restaurant or to the office.

Read the text and choose the correct alternative.

1. What is “Type A feeding” behaviour?
a. when business executives have club sandwiches for lunch
b. when business executives have lunch at the best restaurants
c. when business executives have not scheduled their lunch in advance
d. when business executives have different courses with different guests

2. How did the writer feel about this?
a. silly 		b. pleasantly shocked 		c. offended 		d. trendy



3. Why, according to the writer, do some business executives do this?
a. They don’t like eating with the same people.
b. They want to show they are more powerful than their guests.
c. They don’t have time.
d. They are silly and play games.

4. How does the writer view lunch?
a. as a way of making friends and doing business
b. as a way of celebrating and having fun
c. as a way of ensuring you get a nutritious meal
d. as a strict business meeting

5. According to the writer, a business lunch ____________
a. should not be rushed.
b. should be stylish.
c. should have a balanced menu. 
d. should have quick service.

6. According to the writer, what is ‘the simple answer’?
a. to make your intentions clear in advance 
b. to play by the rules
c. to change your schedule
d. to completely surprise your guest

7. What is implied about Chicago and San Francisco? 
a. They are holding the same line as New York.
b. They deserve a patronage from New York. 
c. There is some good news about restaurants.
d. They are not following New York in this fashion.

8. What conclusion does the writer give us?
a. It doesn’t matter how powerful a host is.
b. Do not change restaurants all the time.
c. Show your power in another way. 
d. It’s all part of business.

















VOCABULARY PART

Fill in the blanks with the correct words you choose from the box. Use each word only ONCE. DO NOT change the words in any way. There are two extra words.

	adapted
	conserve
	consume
	convenient
	diagnose
	expect

	grueling
	illustrate
	opportunity
	postpone
	vanished
	variety


1. Becoming a professional dancer involves a/an __________________ training routine that includes early morning practices, long practice sessions, and strict discipline over diet and rest.
2. The organizers decided to __________________ the international conference until next month because many participants could not travel due to flight cancellations.
3. The scientist used detailed charts and diagrams to __________________ how the human brain processes information under stress.
4. Researchers __________________ that by 2050, more than two-thirds of the world’s population will be living in urban areas, and according to their prediction, this could create both opportunities and challenges. 
5. At the new international food market, customers can enjoy a wide __________________ of products, including exotic fruits, fresh seafood, and traditional spices from many different cultures.
6. For busy professionals, online grocery shopping is extremely __________________, as it allows them to save time, avoid traffic, and have everything delivered directly to their doors.
7. After moving abroad, Maria quickly __________________ to the new culture by learning the local language and changing some of her daily habits. Now it is easy for her to continue her life without struggling to fit in.
8. Entire species of animals have suddenly __________________ from certain regions, leaving scientists puzzled about whether climate change or human activity was responsible for their disappearance.
9. Many scientists warn that if we continue to __________________ natural resources at the current rate, future generations may face serious shortages.
10. Although she was nervous about moving to another country, she knew it was a great __________________ to improve her language skills and experience a different culture.
WRITING PART
1. Write a well-organized PROBLEM-SOLUTION ESSAY about the topic below in 200-250 words. Your essay should have an introduction with a clear thesis statement, well-developed body paragraphs and a clear concluding paragraph. You can use the ideas given below or use your own ideas to support your essay.

Problem: Lack of motivation for exercise
Solution: Gamified fitness apps
· Reward-based challenges to encourage consistency.
· AI-personalized workout plans.
· Virtual competitions with friends for added motivation.
2. Write an OPINION ESSAY about the topic below in 200-250 words. Your essay should have an introduction with a clear thesis statement, well-developed body paragraphs and a clear concluding paragraph. 

TOPIC: Is artificial intelligence more beneficial or dangerous for society? What is your opinion?


3. Write a PERSUASIVE ESSAY about one of the following topics in 200-250 words. Your essay should have an introduction with a clear thesis statement, well-developed body paragraphs and a clear concluding paragraph. 

TOPIC: Should it be compulsory for students to learn more than one language at university?
[bookmark: _GoBack]
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